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Introduction

In this guide you’ll learn the five things great print design 
should be delivering your brand. 

These key elements are the exact same strategies that are included in the 

print assets COG Design have designed and delivered to assist hundreds of 

Australian businesses. 

We’re experts at building brand equity and ensuring our clients

brands win. We want your brand and business to win too.

 

These five elements assist in the building of brand foundations to most of 

the successful brands COG Design has ever built. They have been refined 

over time and are designed to work in today’s ruthless world of business, 

and, have been proven to work for nearly every business model.

In this brand study these print design elements are surprisingly easy and 

straightforward to implement. 

So, if you’re ready to learn what your company print marketing collateral 

should be delivering your business, keep reading and discover how super 

successful brands leverage their print design.
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#1
Customers have a
“wow, i’ll keep it”
opinion of our
print collateral
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Paper choice is maybe the single 

most important decision you’ll make 

when it comes to creating a great 

piece of branded print marketing. 

 

It can have as much impact on the 

final product as content and the 

design. It affects how, when, and 

where the printed piece can be used. 

Most importantly it will have a 

significant effect on the sensory 

experience of the client or customer 

who is the recipient. 

touchy-feely
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The key elements that you need to consider when ordering any print 

marketing begins with the paper weight, paper finish and paper  

shininess. It’s a key component of the marketing activity.

 

For the most part, weight corresponds to the thickness and stiffness of the 

paper. The greater the weight the thicker and stiffer the paper. Text Stocks 

are regular paper and Cover Stocks are like thin cardboard.

  Printing Papers are mostly either Coated or Uncoated. 

   Uncoated paper is non-reflective like printer paper.

   Coated papers have dull/matte or gloss finishes. 

Matte stocks are smoother and more refined than uncoated, but not shiny 

like gloss papers. The coated papers produce sharper and more vibrant 

printing.

Lower quality stock can really affect how customers perceive the artwork. 

And because the artwork contains the communication which is offering 

your products or services, it’s clearly something to consider.
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So, how does paper stock stay with your customer and not get binned? 

The idea that without our conscious awareness, our bodily sensations help 

determine the decisions we make is proven via the science of sensory 

marketing. Knowing that specific sensory inputs can drive consumer 

behaviour makes it clear that if applied to brand touch points (ie: brochure)

it will offer a positive sensory experience, thus a pleasant brand experience.

For a new customer the print marketing experience often takes place first, 

sometimes even before a hand shake. The tactile pleasure people get from 

a simple exercise like handling paper is easy to understand. If the textural 

experience will be the first physical brand experience then making it  

memorable would be the first step to brand success.

the best print marketing
delivers a sensory experience
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#2
Flawless design ensures
that read, remember, recall
is achieved from our
print assets.
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Statistically, design sells.

 

If you’re in business then you’ll be at 

some point motivated by the numbers.

In short, design is fiscally beneficial 

so this is a key reason to why great 

design is a key component to great 

print collateral.

There has been studies that have 

discovered companies that put an 

emphasis on design have done 

better than the ones that haven’t. 

winning is by
design
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COG Design makes sure our clients understand that they will need to get 

communications designed at some point. How much emphasis they place 

on success begins with how well they respect design.

The consideration to design up front will pay dividends down the track.

Design is much more than just the outward appearance of a business or a 

singular product. Design goes so much deeper, particularly when it comes 

to brand design. 

Brands are like people. You initially only encounter the outward exterior 

physical appearance, and as you get to know a person you begin to 

discover all the little parts that make them up as a whole. This is how the 

path of design discovery begins.

If the experience is positive early on the relationship will become stronger 

later on and more fluid, it’ll happen faster and get much easier.

sexy is simply 
good design
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Investing in design is a bit like investing in the future profit and longevity 

of your brand and business. 

Memorable brands are created from the logo right down to the typeface 

choice, all intentional and carefully made design decisions. But the job 

doesn’t start and end with the launch of a brand, or the end of a campaign.

Great design is a habit of the most successful businesses. It is why they are 

more profitable, it is why they have more appeal, it is why they outlast their 

competitors year in year out.

good design wins.

poor design loses.
 

Print design is often consumed without the influence of human interaction. 

If done right, print is read, remembered and either recalled at a later date 

or immediately if a digital device is nearby.

} don’t be here
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COG Design know that when designing Print Marketing Collateral the 

focus is to simply make complex information easy to digest. 

 

Great design functions as a translation service. It takes the complex 

‘language’ of information and translates it into an entry-level and easy to 

understand format that many more people will understand. 

With the rapidly growing and constantly changing world, technology and 

content is becoming more and more complex and powerful. Good design 

actually makes complexity easier to consume. The skill of great print 

designers is to structure page compositions to make it easier for someone 

to reach the decision and opinion making phase.

Clear considerate design that organises complex elements in a simple way 

makes decision making fast, simple and conclusive.

print marketing
should convert leads.
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#3
Composition in
print design delivers
clear concise 
communication.
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Design is as much about the

mechanics as it is about the 

aesthetics.

 

Great graphic design is much more 

than how something looks. A common 

misconception about designers is 

that they are all about manipulating 

the way a piece of marketing  

communication looks. 

 

A great graphic designer will consider 

how it works. 

great design is 
pure function.
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COG Designers are ‘communicators’ as much as ‘graphic artists’.

As a design agency COG Design understands that it’s the intelligence of 

design, which is often unseen, that can make a design composition shine.

 

A great print designer isn’t just going to design to make your print 

collateral look nice, they will consider who you are, who your company is, 

who your audience is, what content (graphics, text, photos) will go into 

the document and most importantly see the whole print vehicle project 

as one. The whole printed item will be approached as one item and the 

composition of each page will work together in blissful harmony.

 

A expert career professional print designer has a key skill when receiving 

client content. Their immediate goal is to reassemble it in a way that 

ensures the clients content is communicated to their audience in a way 

that is most appropriate to achieve a positive result, via positive action.
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Bad design is extremely visible. Within a couple of seconds dysfunctional 

design is quickly forgotten.

We can safely assume that if bad design has little recall then it is classified 

as a failure. If your print design is failing because of this then it’s safe to say 

the brand doesn’t respect design.

Balance and composure contains loads of natural appeal. It’s a simple 

equation that only great designers can solve, and only the best brands 

exercise this in all brand and marketing efforts.

The best print marketing collateral

works through balance and function.

 

Ideally when your audience

encounters a really great piece of print

design they might not notice the design

at all and simply engage in the content

and consume the message and communication. 
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Great Print Design for your business enhances your content.

When businesses or management discredit the need for great design it’s 

likely that they’re yet to realise the benefits of expert branding.

The functionality of good design is in play for most businesses in day to 

day operations. The coffee machine, the phone, the desktop computer, the 

fork lift and the car the employees drove to the office in.

When a company has a light bulb moment and makes the connection 

between well composed print marketing communications and successful 

business, it’s a glorious moment.

Good design is invisible.
Great design is experienced.

The best experiences are memorable.

Please contact COG Design to have print better represent your brand.

Phone (+61 2) 9523 6007. Email: welcome@COGbranding.com
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#4
Our brands
print vehicles
are key
sales tools.
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Great graphic composition in print 

design eliminates hard to explain 

situations. 

For businesses that revolve around 

concepts, ideas, numbers and data, 

explaining what you mean is difficult, 

and to do so in print in a limited 

number of pages or contained to a 

paper format is even tougher. 

That is why a great print designer 

is worth their weight in gold. Their 

skill in designing communications 

can assist your clients and yet to be 

partners take in visual cues within 

your information and translate great 

deals of information in a shorter 

amount of time.

strategic print



designCOG

5 Things Your Print Design Should Be Doing For Your Brand

COG Design know that emotional stimulus will support logical response.

Studies have proven that people are mostly visual learners – 65% in fact – 

so, people that understand and grasp concepts far better when they are 

visualised in front of them. So, even if you understand the concept/topic/

idea you are discussing, a visual aid or two certainly won’t hinder your 

audience’s understanding. Again, great print design will support this visual 

learning element.

Visual aids in print design are elements such as infographics, icons, 

illustrations, typography design. These items are a professional touch that 

when designed correctly assist the transfer of information that is large and 

hard to digest. 
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Brand is a toll gate in decision 

making, while sometimes subliminal 

it is still a critical toll gate in 

closing sales and opening up new 

relationship opportunities.

 

Great print design will create a 

faster intake of critical information 

that will enable potential prospects 

to visualise data and information in 

a clear and professional way that 

initially reinforces brand, and ideally 

open up more room for the business 

conversation to take place.

On the immediate surface we 

won’t fork out too much extra for 

the nicer-looking brand (except in 

some cases, i.e. Apple), but when it 

comes down to similar prices, similar 

functions, our hand will go toward 

the more aesthetically pleasing 

option. And this is the same in 

business, doing business with more 

sleek sexier brands is naturally more 

appealing.

We know that whatever product 

or service your business revolves 

around, there are many other brands 

and businesses offering exactly 

what your business does, perhaps 

in the same price range, with the 

same benefits etc. So, what can set 

you apart from your competition is a 

sleek sophisticated print design that 

is delivered up front in the client 

onboarding and sale processes.
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Human beings have an attractiveness bias; we perceive beautiful things 

as being better, regardless of whether they actually are better. 

All else being equal, we prefer 
beautiful things, and we believe 
beautiful things function better.

So, design can be the first reference when it comes to potential clients 

or customers deciding whether or not they are going to purchase your 

product or a competitor’s. COG Design realise that great print design is 

often the only thing that differentiates one product from another in 

the marketplace. 

In print marketing, great design is able to communicate information in a 

way that it is strategically targeted towards a certain audience, and thus is 

able to be presented as an attractive opportunity.

The best print design enables prospects and/or new customers to make up 

their mind prior to having any sales person convert the lead into a sale.
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In this way, design can act as a universal language of sorts that 

(subconsciously) signals to consumers who this product is made for, 

who benefits from it etc. Making your product as easily identifiable 

as possible also makes the process smoother for your consumer.

COG Design often relay to our clients that considering the quality of design 

in their print marketing can not only make their product and services  more 

appealing to their target audience, but it can force the business to learn 

more about their customer.

Great print design will include a call to action, whether it be subtle or 

obvious. Great design will have a clever strategy that convinces the 

targeted audience or recipient to take action, and when done really well it 

will convert a sale with no help required.

Print vehicles are sales tools. 
They should be out there selling.
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#5
The information contained 
within our companies print 
assets is relevant, timeless 
and functional.
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Consistency is arguably the key rule 

to a successful brand, and therefore, 

a successful business. 

Have you ever come across a logo, 

packaging example or general piece of 

design and thought to yourself “Man, 

that’s clever”? Well, unfortunately 

enough, clever designs don’t grow on 

trees, that is why the are valuable.

Sophisticated design requires 

collaboration between the design and 

the driving concepts – not always 

easy, but when done right in print... 

wow!

great print
design is valuable
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Interweaving design into your business development and maintenance 

processes can give you a chance to be creative, explore hidden 

relationships and see what sort of clever concepts and ideas you can 

come up with.

 

Getting closer to a timeless brand starts with considering great design. 

As a business owner your goal with your business is to make it thrive for 

years to come, longevity is key. In an ideal world you want this brand to 

be around for as long as possible, you want people to remain interested 

for as long as possible, you want a timeless brand. Of course you do, any 

business-owner does. 

Timeless content requires timeless thinking. The fundamentals in business 

haven’t changed, so why should the style of communication. While the 

content changes the delivery method and execution remain. 

With timelessness comes relevance, and this perhaps the Holy Grail in print 

design. The combination of design, print, content and aesthetic all rolled 

into one glorious piece of print marketing collateral.
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The hardest thing in pursuing 

timelessness in brand is to remain 

popular, beautiful and as effective 

as ever over a long period of time. 

If you define a timeless brand as 

one that never has to make stylistic 

changes and can always remain 

exactly the same, then sorry, no. 

Remaining completely stagnant and 

unchangeable is unfortunately a bit 

of a pipedream. 

The key to timelessness is not in 

expecting brand evolution or that 

your existing design will be set 

in stone forever, but rather, the 

key to timelessness is forecasting 

and embracing it if (and when) it 

becomes necessary.

To pursue 
timelessness 
in design is a 
good business 
decision.

It’s that simple.
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If you’ve been second-guessing the value of design for your business – 

don’t. 

Good design gives you a competitive edge, drives powerful marketing 

results and allows you to stand out.

If you’re interested in finding easy ways to implement design into your 

workplace, make sure you contact COG Design.

Because design is an
investment for your success.

Please contact COG Design to have print better represent your brand.

Phone (+61 2) 9523 6007. Email: welcome@COGbranding.com
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Conclusion

When it comes to being successful with your brands print design, it starts 

with a solid and proven strategy. If you don’t have a proven strategy in 

place, no matter how hard you work, you will fail to see results.

We’ve used some of the valuable secrets contained in this guide to help 

hundreds of Australian businesses grow. 

By focusing on flawless design, clear communication, treating your print 

collateral as a sales tool and remaining timeless - you will win.

By inheriting these behaviours and activities in your company print 

collateral you will be well on your way to creating a highly successful and

profitable business.

Just remember, once you start to implement these methods into your 

business, be prepared for major success! 
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Claim your free 30-minute
strategy session

Getting the stuff in this report right is the only way to start 
becoming super successful with your print marketing collateral.

If you’re serious about dominating your market and maximizing — 
down to the last dollar — your print advertising ROI, 

you must address these five things.

We’ve given you what you need to get started. But if you have any 
questions, or would like our help on implementing any of the above, 
get in touch today. Even better, for a limited time we’re offering you 
a 30-minute strategy session where we’ll discuss your business goals 

and challenges.

Please note this is not a sales call. You will be speaking with one of 
our highly experienced Print Marketing Strategists, not a salesman.

But if you are ready to turbo-charge your business and push your 
profits book your FREE strategy session call now. (02) 9523 6007

By the way we recommend you book quickly. COG Design Print 
Strategists only have a limited number of slots available for free 

sessions each month and they’re filling up fast.

Our accounts department is threatening to shut this offer down due 
to the amount of free hours we are burning. So get in now before 

we have to start billing the standard studio rates again.
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