
designCOG

YOUR PRINT 
DESIGN IS
DELIVERING YOUR

BRAND
WOW!

Brand Studies by COG Design

Series
3



designCOG

Your Print Design Is Delivering Your Brand Wow!

Introduction

In this guide you’ll learn why your print design should be 
delivering your brand wow! 

This strategy is one of the exact same strategies that are included in the 

print assets COG Design have designed and delivered to assist hundreds of 

Australian businesses. 

We’re experts at building brand equity and ensuring our clients

brands win. We want your brand and business to win too.

 

Like this one, there are key elements that assist in the building of brand 

foundations to most of the successful brands COG Design has ever built. 

They have been refined over time and are designed to work in today’s 

ruthless world of business, and, have been proven to work for nearly every 

business model.

In this brand study these print design elements are surprisingly easy and 

straightforward to implement. 

So, if you’re ready to learn what your company print marketing collateral 

should be delivering your business, keep reading and discover how super 

successful brands leverage their print design.
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Customers have a
“wow, i’ll keep it”
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print collateral
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Paper choice is maybe the single 

most important decision you’ll make 

when it comes to creating a great 

piece of branded print marketing. 

 

It can have as much impact on the 

final product as content and the 

design. It affects how, when, and 

where the printed piece can be used. 

Most importantly it will have a 

significant effect on the sensory 

experience of the client or customer 

who is the recipient. 

touchy-feely
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The key elements that you need to consider when ordering any print 

marketing begins with the paper weight, paper finish and paper  

shininess. It’s a key component of the marketing activity.

 

For the most part, weight corresponds to the thickness and stiffness of the 

paper. The greater the weight the thicker and stiffer the paper. Text Stocks 

are regular paper and Cover Stocks are like thin cardboard.

  Printing Papers are mostly either Coated or Uncoated. 

   Uncoated paper is non-reflective like printer paper.

   Coated papers have dull/matte or gloss finishes. 

Matte stocks are smoother and more refined than uncoated, but not shiny 

like gloss papers. The coated papers produce sharper and more vibrant 

printing.

Lower quality stock can really affect how customers perceive the artwork. 

And because the artwork contains the communication which is offering 

your products or services, it’s clearly something to consider.
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So, how does paper stock stay with your customer and not get binned? 

The idea that without our conscious awareness, our bodily sensations help 

determine the decisions we make is proven via the science of sensory 

marketing. Knowing that specific sensory inputs can drive consumer 

behaviour makes it clear that if applied to brand touch points (ie: brochure)

it will offer a positive sensory experience, thus a pleasant brand experience.

For a new customer the print marketing experience often takes place first, 

sometimes even before a hand shake. The tactile pleasure people get from 

a simple exercise like handling paper is easy to understand. If the textural 

experience will be the first physical brand experience then making it  

memorable would be the first step to brand success.

the best print marketing
delivers a sensory experience
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Conclusion

When it comes to being successful with your brands print design, it starts 

with a solid and proven strategy. If you don’t have a proven strategy in 

place, no matter how hard you work, you will fail to see results.

We’ve used some of the valuable secrets contained in this guide to help 

hundreds of Australian businesses grow. 

By focusing on flawless design, clear communication, treating your print 

collateral as a sales tool and remaining timeless - you will win.

By inheriting these behaviours and activities in your company print 

collateral you will be well on your way to creating a highly successful and

profitable business.

Just remember, once you start to implement these methods into your 

business, be prepared for major success! 
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Claim your free 30-minute
strategy session

Getting the stuff in this report right is the only way to start 
becoming super successful with your print marketing collateral.

If you’re serious about dominating your market and maximizing — 
down to the last dollar — your print advertising ROI, 

you must address these five things.

We’ve given you what you need to get started. But if you have any 
questions, or would like our help on implementing any of the above, 
get in touch today. Even better, for a limited time we’re offering you 
a 30-minute strategy session where we’ll discuss your business goals 

and challenges.

Please note this is not a sales call. You will be speaking with one of 
our highly experienced Print Marketing Strategists, not a salesman.

But if you are ready to turbo-charge your business and push your 
profits book your FREE strategy session call now. (02) 9523 6007

By the way we recommend you book quickly. COG Design Print 
Strategists only have a limited number of slots available for free 

sessions each month and they’re filling up fast.

Our accounts department is threatening to shut this offer down due 
to the amount of free hours we are burning. So get in now before 

we have to start billing the standard studio rates again.
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