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Introduction

In this guide you’ll learn why your print design should be 
a sales tool. 

This strategy is one of the exact same strategies that are included in the 

print assets COG Design have designed and delivered to assist hundreds of 

Australian businesses. 

We’re experts at building brand equity and ensuring our clients

brands win. We want your brand and business to win too.

 

Like this one, there are key elements that assist in the building of brand 

foundations to most of the successful brands COG Design has ever built. 

They have been refined over time and are designed to work in today’s 

ruthless world of business, and, have been proven to work for nearly every 

business model.

In this brand study these print design elements are surprisingly easy and 

straightforward to implement. 

So, if you’re ready to learn what your company print marketing collateral 

should be delivering your business, keep reading and discover how super 

successful brands leverage their print design.
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Great graphic composition in print 

design eliminates hard to explain 

situations. 

For businesses that revolve around 

concepts, ideas, numbers and data, 

explaining what you mean is difficult, 

and to do so in print in a limited 

number of pages or contained to a 

paper format is even tougher. 

That is why a great print designer 

is worth their weight in gold. Their 

skill in designing communications 

can assist your clients and yet to be 

partners take in visual cues within 

your information and translate great 

deals of information in a shorter 

amount of time.

strategic print
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COG Design know that emotional stimulus will support logical response.

Studies have proven that people are mostly visual learners – 65% in fact – 

so, people that understand and grasp concepts far better when they are 

visualised in front of them. So, even if you understand the concept/topic/

idea you are discussing, a visual aid or two certainly won’t hinder your 

audience’s understanding. Again, great print design will support this visual 

learning element.

Visual aids in print design are elements such as infographics, icons, 

illustrations, typography design. These items are a professional touch that 

when designed correctly assist the transfer of information that is large and 

hard to digest. 
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Brand is a toll gate in decision 

making, while sometimes subliminal 

it is still a critical toll gate in 

closing sales and opening up new 

relationship opportunities.

 

Great print design will create a 

faster intake of critical information 

that will enable potential prospects 

to visualise data and information in 

a clear and professional way that 

initially reinforces brand, and ideally 

open up more room for the business 

conversation to take place.

On the immediate surface we 

won’t fork out too much extra for 

the nicer-looking brand (except in 

some cases, i.e. Apple), but when it 

comes down to similar prices, similar 

functions, our hand will go toward 

the more aesthetically pleasing 

option. And this is the same in 

business, doing business with more 

sleek sexier brands is naturally more 

appealing.

We know that whatever product 

or service your business revolves 

around, there are many other brands 

and businesses offering exactly 

what your business does, perhaps 

in the same price range, with the 

same benefits etc. So, what can set 

you apart from your competition is a 

sleek sophisticated print design that 

is delivered up front in the client 

onboarding and sale processes.
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Human beings have an attractiveness bias; we perceive beautiful things 

as being better, regardless of whether they actually are better. 

All else being equal, we prefer 
beautiful things, and we believe 
beautiful things function better.

So, design can be the first reference when it comes to potential clients 

or customers deciding whether or not they are going to purchase your 

product or a competitor’s. COG Design realise that great print design is 

often the only thing that differentiates one product from another in 

the marketplace. 

In print marketing, great design is able to communicate information in a 

way that it is strategically targeted towards a certain audience, and thus is 

able to be presented as an attractive opportunity.

The best print design enables prospects and/or new customers to make up 

their mind prior to having any sales person convert the lead into a sale.
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In this way, design can act as a universal language of sorts that 

(subconsciously) signals to consumers who this product is made for, 

who benefits from it etc. Making your product as easily identifiable 

as possible also makes the process smoother for your consumer.

COG Design often relay to our clients that considering the quality of design 

in their print marketing can not only make their product and services  more 

appealing to their target audience, but it can force the business to learn 

more about their customer.

Great print design will include a call to action, whether it be subtle or 

obvious. Great design will have a clever strategy that convinces the 

targeted audience or recipient to take action, and when done really well it 

will convert a sale with no help required.

Print vehicles are sales tools. 
They should be out there selling.
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Conclusion

When it comes to being successful with your brands print design, it starts 

with a solid and proven strategy. If you don’t have a proven strategy in 

place, no matter how hard you work, you will fail to see results.

We’ve used some of the valuable secrets contained in this guide to help 

hundreds of Australian businesses grow. 

By focusing on flawless design, clear communication, treating your print 

collateral as a sales tool and remaining timeless - you will win.

By inheriting these behaviours and activities in your company print 

collateral you will be well on your way to creating a highly successful and

profitable business.

Just remember, once you start to implement these methods into your 

business, be prepared for major success! 
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Claim your free 30-minute
strategy session

Getting the stuff in this report right is the only way to start 
becoming super successful with your print marketing collateral.

If you’re serious about dominating your market and maximizing — 
down to the last dollar — your print advertising ROI, 

you must address these five things.

We’ve given you what you need to get started. But if you have any 
questions, or would like our help on implementing any of the above, 
get in touch today. Even better, for a limited time we’re offering you 
a 30-minute strategy session where we’ll discuss your business goals 

and challenges.

Please note this is not a sales call. You will be speaking with one of 
our highly experienced Print Marketing Strategists, not a salesman.

But if you are ready to turbo-charge your business and push your 
profits book your FREE strategy session call now. (02) 9523 6007

By the way we recommend you book quickly. COG Design Print 
Strategists only have a limited number of slots available for free 

sessions each month and they’re filling up fast.

Our accounts department is threatening to shut this offer down due 
to the amount of free hours we are burning. So get in now before 

we have to start billing the standard studio rates again.
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